
AuSAE Con fe rence  Engagement  Sympos ium
9:00 The New Face of Meetings - With online content and online experiences readily available, a great 

conference needs to hone in on the difference between that online environment and face to face 
experiences.  It needs to be purposeful and transformative. 
JAN TONKIN, Director - The Conference Company & Immediate Past-President of the International 
Association of Professional Congress Organisers (IAPCO)

10:00 Symposium Keynote Speaker 
Wellington - John Shackleton - Is it possible to be successful AND reduce your stress levels?  
Auckland - to be confirmed.

10:40 networking and morning tea 

session one session two

11:10 How it ensure you membership demographic is 
catered for in the program.
JAN TONKIN, Director - The Conference Company 
& Immediate Past-President of the International 
Association of Professional Congress Organisers 

This is one of the most important aspects of your 
whole conference. Your program is one of the 
most influential marketing tools you have for your 
conference.

What to look for when choosing a location & 
venue for your conference.
WARREN HARVEY, Key Accounts Manager - Rotorua
ADDITIONAL SPEAKER TBC- Association eEecutive

Sometimes it’s not about the location, it’s about 
what works for your delegate(s). What works for 
some, may not work for others! Join Warren in this 
interactive session.

11:45 Who do I get to speak at my conference?
LOUISE RYBURN, Managing Director - Celebrity 
Speakers

It’s one of the most asked about questions, ‘who 
I can get to speak in my conference?’. Come and 
listen to Louise and get the insight on who, what, 
and where.

Round-table think-tank 1 – what are we doing 
differently and what can we share with each 
other?

Spend some time with others in the sector to share 
your knowledge and discuss your ideas

12:20 What are the most recent international trends 
with food that you can include at your conference.
SARAH SEARANCKE, Managing Director - Sarah 
Searancke Catering

Hear from one of the most influential catering 
proprietors in New Zealand. What are the most 
recent international trends for food at your 
conference. 

Easy ways to embrace social media marketing for 
your event. 
MARIE-CLAIRE ANDREWS, COO - Event Tech Tribe

Social media is changing all the time - this session 
outlines the key channels and how to exploit their 
advantages. Learn how to use these to market your 
event and engage audiences before, during and 
after.

1:00 networking and lunch



session one session two

2:00 What are your sponsors looking for?
BRETT JEFFERY,  General Manager  NZ - AuSAE

Start thinking about what your sponsors are needing 
when it comes to your events and how they can get 
return on investment.

Audio-visual – how to get value from production! 
Speaker to be confirmed

2:35 Contractual obligations?
ALISON SMITH, Director of Conference and 
Incentives - Millennium Hotels and Resorts

Looking closely at supplier contracts.  What are the 
most important things you can do before you sign it, 
what should you look for?

Round-table think-tank 2 – How many people 
come to your conference, do you make money?

Spend some time with others in the sector to discuss 
the logistics involved in running a conference.

3:10 Conference Insurance - why is it important?
CROMBIE LOCKWOOD (NZ) Limited

Learn about all types of Insurance for your 
conference.

Event Technology - why it matters for your 
conference.
MARIE-CLAIRE ANDREWS, COO - Event Tech Tribe

Event Technology isn’t a maybe, it’s a must-have - 
explore the positive impact event technology will 
have on your audience and your bottom-line.

3:45  Symposium Closing - Think Bigger, Host your International Event in New Zealand.
 TOURISM NEW ZEALAND

4:00 networking drinks 


